MAPINA BPEAAH-ZAXOY

ENAYMA KAI ATAOHMIXH
XTH ZAKYNOO
KATA TO XPONIKO AIAXTHMA 1877-1911

H Suxpiuiont, ws Ayoc xxt wz stebva, péox amwd Tov THmo, 7o padtbépuvo,
TOV XLVNLATOYPAPO, TN THAZOPAGT, TS aploss .. amotshel éva moldTAEL-
po avtixetusvo éozuvac?, Tty smiotiuy s Aaoypxroing® eldindrepa Siver
SuvatdThTe aviyveuays, amondivdng kAt epuNvelag wopPaY TNE TOALTIGULXNG
GUUTTEDLPLPAS TWY XOWWYIXOV aadwV UTd T xugtapyie TeY exdGTOTE OLxo-

1. Awoiuion elvae «p Texvixy mov yonowuonoleltat yia va xdvee yvwotrd oro xowd mgo-
[dvra, vrngecles, yvdues 1§ altia, ue oxond va neiotel vo xowd va avramoxgibel pe ogioué-
vo Tedno 7pog To dapnuilduevo avrixeiperon (BA. Eyxurdonatdeix Ildmupoc Aapoig Mmpt-
tdwixa, Tépog Ewootéde, Exdotinég opyaviopde Ildnupog, 1984, ¢.382). H avéntuEyn g
wuroypaplag xatd 10 150 xat 160 atcva euvdnee T évrumee Stxpnploeg, Tov TpwToEPa-
viotnxav oe efdopadialsg epruepidec Tov Auvdivou To 170 atdva xat YvdpLtoay axph xaté To
180. Tty Apepinh) eppavictrnzay petd to 1790 xat éytvav avtieelpevo évrovng emayyeipa-
g SpasmpLétrtac opyavepévev ypapelov péoa 670 YevindTepo RVEDRA TOU AVATTUGGE-
pevou xamttaopod xatd to 190 atdve xat e€7g (BA. William G. Gabler, The Evolution
of American Advertising in the Nineteenth Century, Journal of Popular Culture,
XI: & (Spring 1978), ¢. 763-771).

2. Amb T epyaoics yix ) Suxpnuion avagpépw xat emthoyy: Lloyd Herrold, Adver-
tising Copy. Principles and Practice, New York 1926- Otto Kleppner, Advertising
Procedure, New York 1933- S. Watson Dunn, Advertising. It’s Role in Modern Mar-
keting, New York 1961- A. Frey and J. Halterman, Advertising, Ronald Press, New
York 1970% Maurice I. Mandell, Advertising, Englewood Cliffs, New Jersey 1974.
Anb v el Befiaoypagla BA. Iondwov B. Wapdny, Ilde npéret va mwlfte xat va S~
pnutlere, Néa Anpooiémrg, Ildrpa 19832 (o éxSoon IMerpandg 1927) Nixov IMarayenp-
ylou, Ou makiég eddmviée pevddpes. 1900-1950, Néa Anpocibryg, Ildroa 1985. BA. enlorg
ato weptodued Bifhophla, teby. 25 (7.7.), Apépwpa: Tlorée Sagprploets - Lnpata Em-
rerpnoeav - Kataywploetg (6mov to 0épa mooseyyiletar Snpoctoypapi d xat eastind).

3. Actrovv ot guatruatizée haoypapinée peabtes yia To pauvéuevo ¢ Staputong.
Znuerdve peptréc and tig o aitbroyeg: Otto Garner, Reklame und Volkskunde, Mit-
teldeutsche Blitter {iir Volkskunde, 6(1931), 6. 109-127- Leo Spitzer, American Ad-
vertising IExplained as Popular Art, atouv Leo Spitzer, A Method of Interpreting Li-
terature, New York 1949, o. 102-149- Julian Mason, Some Uses of Folklore in Adver-
tising, Tennessee Folklore Society Bulletin, 20(1954), o. 58-61° Alan Dundes, Adver-
tising and Folklore, New York Folklore Quarterely, 19 (1963), . 143-151° Karl Veit
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vopizov (sumogindy) Sedoptiay. Ay mgoteiver pbvo tpbmovg wut Tpbtuma

Loris” ovoraaTind avmalipeqsiler wqv Bur Ty emoyh wng yhveans, emBorhs
- / -

%L JETOVEYLUS AVTGY TOY TEOTHTGY XUl ATOXLIDTITEL ThY LEPEOYNTN TOY b-

)

Zuow mou epmepéyovta 616 Wenlorwd R wiag wowaviacl,

"Buay anb woug Lonndtegons topels wie Supuietins SpasthptbryTas
anoverel 0 Evduord. H mugndon zpypusia f/,r'yo)\zi'f/.'. pe T Surphuien evdupd-
TOY vut eupaTon iy eZapThpdToy Tig Tehentales devaetieg Tou 190u at-
vz v T medTE bz Tov 2000 6oy evdiagés vt o op'*/& LOEO TOL VNGL
o0 THg Lavifon, pz toug 6revoie, umd w0 155 137 wdva, owovopinng wan
TOMTLGPL0YS deapobs pe v Avtedy Evpomrd.

To viinb mou peretdrar apnpd suyreneipéve 1o Sudorqpa 1877-1911. A-
notereltar anhd 112 Swupruistind velpzvn Snpocizupbim ooy tomind (avpato
G n;pméo erelrn) wHmed g ZundBov pe v pwopel, Cuizply ayyEiiewy,
UOIILOIDBEOYY, ((IGGTOROUGEOYY, (EBomoficewyn’ 41hote Tapouerdlo-

Riedel, Werbung und Reklame als VolksKundliches Problem, Beitrige zur deutchen
Volkskunde und AltertumsKunde, 10 (1966), 6. 93-117° Barbara and Wolfgang Mi-
eder, Tradition and Innovation: Proverbs in Advertising, Journal of Popular Cultu-
re, 11:2 (1978), a. 308-319. Aré Tnv errnvent; Pfroypagpla fi. Anwp. Z. Acvrdtov, Tiy-
ypava raopagpizd (Folklorica Contemporanea), AB7var 1963, o. 33-37 (H rapopla oty
Burghean).

1. IIpfr. Mn. Koulvétonp, Katavarotint nowwvia, Avtandres nay mpaypatizbrota,
Zinypovy Enoy, Abfva 19853, o. 16.

2. B). Elizabeth B. Hurlock, The Psychology of Dress. An Analysis of Fashion
and Its Motive, Arno Press, New York 1976, 6. 139-142, émov yivetar Sultepn avagpo-
gd oy évrurny Suprpiey evlupdton ot eqrpepideg wa ta meplodund, XagaztrploTin
elvat 7y manpopopla 4t atig Hveybves Tloniteleg 187 7o 1927 SamaviBrnav 750 exatopps-
pw Borrdewa yux Svagrploes otig eqrpeplides.

3. Bi. Aecwvidx X. Zay, Iozopla 1rg Zarniviov, AGaver 1955.

4. Asovi8x X. Zarn, Aerzby Lotopinby non Aaoypagurby ZaviBov, Téuog A’: Ioto-
ptrby ~ Broypagurdy, AGhvae 1963, 6. 207, 1. Egnuepideg Zax., bron o tixhow 174 eqrpepi-
8wy mon e4840numv 610 vl petd To 1848 «ag’ 75 €060y e Tyy Entdvmoov 1 Elevlegoty-
nban ato By Aefund, thung A’, Mégog Aeitepo, 6. 526, 1. Ilepindurd, avagépovrar ov tit-
Aot &4 meploduzav.

Katd v avalarner uhixod v Thy mapodox epyacia epenviinray auvorxd 75 évtuna
g eptb8on 1862-1915 mov gurdasovrar 6ty Anpdorx Biobnin Zaxivliow. Awgnuiote-
v4 vetpewa evioniotnzav ot epnuepidec Ayav (1877-1883), Einis (1881-1896), Eumpée
(1900), 'Egawva (1902), Kéouwvo (1877-1879), Kpauyn (1883), Néov Ilvedpa (1907), O
Avetdorrroc (1895), O Duereifepog (1911), Iatpidtng (1893-1899) xar 670 meprodund
Av Modoar (1894-1911). ’

T wrhen ototyela TwV PHrAGY Tow eviiTLV and T2 omola emAéyfnuay ot anelertio-
Brrav Ta vefpeva mon yprorponninon Tapasifevrat 610 Téhog Tr¢ epyasiag.

Evapiatdd Ocpps vur and v 0éon avth v Sievbivrpia #. Tewpyin [Manaddrov xafag
wat 10 nposwrizh The Bifaeobirc yux tig Steuxoiivoes xat T Bonfewx wou pov mpocége-
pav xatd T Sudprewr g epyaciag pov.
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VTaL XAt ¢ GOVToES S1dYoets, supBoulés ) umodetEets Twy GuvTaxTdy ToL EVTY-
7o, avunbypagx. Asv cuvedelovtatl amd ixbveg obte meptBailovrat amd dua-
xoounTixd mhatotx. Blvat Sixtvmwpéva o amhh xalapesbovsa xat dnpoctedo-
vTaL xatd xavdva 6Ty Tehevtata B mpoteheutalan aehida Tov cuVNlws TeTpaaé-
Mdov N oxtaséAdov @VAlov.

DCevixd to xetpeva avtd shvar wohdTipa yio ™) hxoypapuxn - evdupatoro-
) épsuva, yrath mepiéyouy &plova aTotysia YeRoLLA GTNY AVACTNAWGY TG
aoTIXNG xxTeioyny appleans o) Zdxuvlol, attiohoyoly TELGTIXE TY) YOPYT &-
oTxoToinon ™ Aeixng svdupaciog? xat amoxaAVTTTOLY TALTOYPOVA TTUXEG TS
otxovouxAg - cmoptxng Lwng Tou ynotol, xafde pdheTa cuvaepels spyaosiss
amovstalouy oyedby mavTeErdZ3.

To. unvipata mov wepvody péon amd to StepnuiaTing xelpeva slval oTepe-
bTuma Xt maparhdaoovy pe mposluparoéoets grotyclwy, avaAeYX pE THY TTE-
pirtwornd.

1. Bx. Maptvag Bpédn-Zdyov, H evdupaste oty Zdxuvlo petd v 'Eveon (1864-

1910). Zupforf; ot peréty Tng toTopxdTyTag xar TNV xowwvichoylag Tou evdbpatog, At-
daxropixn) SwatpPy, Iwdvvive 1985, o. 87-95.
2. 'O.%., 6. 96-124.

3. Xpfowa wotdoo yia Ty fpeuva TG emayyeAwaTixg- otxovouixng Lwng oty Ld-
»uvlo elvat T oTotyela stov pag mpospépouy oL embpeves epyaateg: Mapiétrag IMavvorodov,
H yuvaireloa Broteyvie Zaxdviou, Exinvig, érog A’ (1921), tedy. 9, 0. 241-244 xar Tedy.
10, o. 286-291" A. Kwotédrovrov, Odnyde epundpwv, fropnydvav, emompdvoy xar xtn-
patidy ™¢ wioov Zaxidvlou, ev Zaxidvlew 1898° 'Ayyerov Mwpétty, Zratiotinds wival g
vioou Zaxdvlou, ato ITavnyupind tedyog enl 1) exatovactneldl and g yewnoews Tou e-
Bvixod mwotnTod Atovuslouv Zorwpod, Zaxwlog, Mdaiog 1902, 6.419-421, 429-434, 436-440,
444-446" Trporéovrog Kaxordpn - 'Ayyedov Mwpértn, H Zdxuvlog urd Bropmyavixny éro-
duv, 6.7., 6. 570-585° Ludwig Salvator, Zante, Allgemeiner Theil, Prag. 1904, ¢. 455-
638. BA. entong Zam, lotopla, é.7., 6. 374-389° otov (Siov, Aelixéy, b.7., t. A', 6. 94 (A,
Buopnyavia ), 6. 186 (A. Exala), 0. 190 (A, Bunéprov): é.x. (Mépog Aedrepov), 6. 611 (A.
Zraglda )’ atou Brov, b.7., 7. B': Aaoypagixdy, 6. 82 (A. Bropnyavia), 6. 140-141 (A. epnd-
ptov), 6. 530-531 (A. ypucoxoixn).

4, T v mposeypdvy ypNhon g Yrdoous ota Swxpnutatixa xelpeve PA. Otto Klep-
pner, How to write a slogan, Printer’s Ink, 222 (March 19, 1948), ¢.40* David Ogilvy,
Confessions of an Advertising Man, New York 1963, ¢. 104 (ot Sixpnuiotéc suppwvody
Ot o tlthog elvar o onpavTindTepog mapiyovrag o wiav évtuny SwaeAuiey, yratl tov titio
SuxBalovv wévte Qopéc meptoobTepol avayveoteg o oyéon e to (8o to xelpevo. Aviroyn
Yo 1L evdupatohoyixés Srapruloetg elvar v mapatipnon tne Elizabeth B. Hurlock, é.x.,
. 140: «By reading the headline alone, any one would be able Lo get a very good idea
of what the latest and most fashionable styles arc to be».

BA. ernlong oyetinés napatnphoetg ato épyo tou S.I. Hayakawa, Language in Thou-
ght and Action, Harcouri, Brace and World, New York 19642, ¢. 278, 282, 286"
~nv epyasie tou James W. Tankard, Jr.,, The LEffects of Advertising on Language:
Making the Sacred Profane, Journal of Popular Culture, I1X: 2 (1975), o. 325-330

(n experddevon anbd Toug Siapmuiotés epdv xat xplowpmy MEenv, 8edv xat supBbérwy,
n.x. love, peace, natural foods, interpersonal honesty, self-Knowledge, women’s li-
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Mapovsialovrar pés’ an’ autd 610 avayvweTtixd xotvd Tou vnalod oL
AGYONOVIEVOL STAYYEALUTIXG GTOVUG SL&POPOUE TOPELS TNG THEAYWYNG TNG
evdvpaotacl: 1. 'Epmopot voaoudtwmy?

‘Eumopot pamropnyavevd

Pagteg xat podtotpeg evdupdrwmvt

ITomotot (xat cuyvd éumopot ETotpwv mihwy )8

'Epmopot €roipnwv evdupdtwv (xat Aotmdv vewteptapdy )8
Bagzsic xat droxthreg xabaptamplwv xat atdnpwmptny?
Trodnpatomorot®

Apyupoypusoybot - Qporoyorotol (mou Srabétouv xan omri-

OSSR e

beration x.Ax.). Ané ™y mpbogaty PiBroypasla PA. v epyasix Twv Torben Vester-
gaard xot Kim Schroder, The Language of Advertising, Basil Blackwell, Oxford
1985 (xau etduxd Tig 0. 13-48: Language and Communication).

1. O épog «evdupacia» atnv evplitepn xphom Tou dev avapépetar wévo ata Srdpopa av-
Bpdbmivee «popépaton, ahrd weptAaBdvel kot 6,7 apopd Ta GTOAGWUS Xot TOV KAMAWTLOWS
Tou avlpdmivov Ghpatog, xospnuata, paxtytdd xAr. To mvedua autd Siérer bheg Tig evdu-
patoroynée epyastes. Q¢ mapadetypa avapépw ¢ R. Turner Wilcox, The Dictionary
of Costume, Charles Scribner’s Sons, New York 1969, érov mowldot dpor ayetixol pe
70 oTOAGS xat TOV xaAAwTIGRS EvTdasovTal 6TV evplTEPT) éwvota «costumen» touv Tithov
(m.x. o. 87-88: cosmetics, 6.113: eau de cologne, 6. 201: makeup, maquillage, o. 252:
ornament, o. 341-342: tattoing x.Ax.).

2. Zvuvavravtat toe ovépoata: Hpaxi. Apayaveg - K. Moustaxyg, Iwdvwng Kovogaog,
Hog Mrdong, Awateplvy ITvdapivod, Emdpog Teaxasidvos, Tedpyiog ®. Xaptdine. O
TOUPATAVL GUYVE epTTopedovTal TauTdypova xat dAha edupatoroyixd eldn (raméia, ydvria,
otoAldio, xaAAUVTIXE X.AT. ).

3. Avagpépovrat ot Zopovnh AéBng xor [axwBog Péppog.

4. Avagépovtar ot: Avactacio tepéwg ABavacomodrov, Appodity Bardon (emlong wo-
dlora whhwy), 'ewpyrog Boudtodvng, Exévny Zaprdia, Nixoréro Karparorodhov, Elcé-
Bet A. Mrlton, Kevny Iletoain, Erévy Atov. Zodpumy-Nofdxov.

5. Zuvavtavror ta ovopote: Ayula I'. Bevrodpa, Isadx Bevrolpag, Povufiva Ka-
Beardpn N Mrerapbdpe, Mrauros Kaseavos, AXek. Kiavdiavés, Tewpytog Khavdiavég, E-
Aévn Khawdiavod, Kwv. I'. Khavdiavég xar Yiol, 8ig Koroxotod, Niva Kwvetavrivou, Adpt-
avhy Meocdha, Atowota I. Mrapndey, Téra A. Mrlton, Awareplvy ITuaapivod, Koropol-
pa IMarmayewpyomodrov, Z. X. Pagvavng, Zapdpas, A. Zotofixy, X. Toaxastavos, IIétpog
Taeunbémovrog.

Ané toug mapamdve modd cuyva Swxpnuifovrar ot Awwiile Bevrovpa, Kadopolpa Ila-
mayewpyonovhou xat Awateplvy IMuiapvod. Ta xatastipnatd toug moAAés @opés Ta ovo-
pdlouv «epyosTdaLaM.

6. Avagépovrar ot ITav. Iovpyovpdnne ot Ba, Iewpyrog Neleplng, Iwdvwng Tooxa-
auavog, Lavpldwv Toaxasctavos.

7. Q¢ Bagels now xnhdoxabapiotée Sixpnuifovtar o BapBoropalog MovreBépdes (wex
MebdioAdvawr» ) xar o Nixdhaog ZtaBéone Aévilepns («ty ovrepyaoslq tov aplotov xau -
Sixot Teyvirov x. lwav. Zroaronodlovr): wg oldephtpia N Buctwpla Kaady.

8. Avagépovror ot: Mratlota Mouvyarlap, A. Kamodlotpiag xat Av8péag Atov. Xpu-

odorns.
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#a ctdn )
9. Kouvpelc - Mupomdideg (mou Stabézouv ot &Ahe evdupato-
royixd £tdn dmwg m.y. yavTia, yeaPeTes x.A%.)?
10. Dxppaxonotol (wov Srabétovy xar etdn xedhwmiopos )
11. IToudpornotott

Ag onpetwbel 671 6” eva ydpo, drwg avtdg T Zaxivlou, yewypapind
xat xoplwg TANBuouixy aysTind wixpd, ot Srepnuelopevor divouy evtolTolg cu-
yvd Yoo Snuoctzuen Ta xsipevd Toug cuyyedvws 6 3o TouRdyLaTOY EPNuEpt-
dcb. BéBatx awtd €yt ™) onpacia Tou: etvar dpyava Twy dbo emMLQAVESTEPWY
TOMTIXAY XOUUETGY Tou Yool %t éTeL or smayyeApaties mpoaeyyilouy 6ho
70 Qacp.o Tov TANHuGPoL.

Ta ovopazzmdvupd Tovg Guvodedovtar mdvToTe e To TpoaNyopxd «Kv-
otogr (xa «fd. 1 w0, ), Kupiar, «heonowicy, (h «beamoobvy) oc o TROGTA-
Bzra cvioyueng Touv xovEYLXoY xVPOVE ToVE.

Avaxotvoupz c£ddhon péoan 67x veipeva xuta 1) coPap? sEwomTiny ewoy-
YEALATLINN ATAGYOINGN %o TV Yuvair®@v' avohapfavouy epumopines - emLyEL-
pnuaTinée SpaaTnptdtnTeg o TP iméBeTay opyavmpéveg oyfoelg we TIg ayo-
oéc T¢ Evpddmne wut g Abfvas. "Oha avtd cupfrivouy ¢ €va viol wou uohig
mow My yodvia wg Bocind yoparTploTing e xovwvixg Tov elyz Tov aveTy-
06 Sroywpropd Twv TaEsmy 0AN& XL TN GUVTNPNTIXY KVTIUETWTLEY TG Yuval-
7o, Tz omolag avaydpile pévo v evdooixoyevetanh TPocPopa (e povudt-

1. Emonpdvinrav Suegnuistixée xaraywploes Twv: Mrertivow Koveldvou, Tedpytov
Maptvou xat Aconé)dov Poydty («diepyouévov tny méiwr ).

2. Awomutlovrar ot: Iedpyrogc Anfilémovdog, Awovietog Brdyog, ITadrog Evayye-
mothe Aovrag, AMZavdpog Kavatavrivrg, adehpol Touxaotdvou xat Znvp. I'. Teaxastd-
vog.

3. Avxpnutlovran emaveinupébva ov agol Ilerexdon.

4, Awgnuilbuevor: Adptavy I. Aehandpra xot Tiporéwy Karordpng.

5. ILy.n podlotpa yuvarretwy nihwy ASpravi Meoodha Sraxpnuiletat Tavtéypova oty
epnpeplda Baric, @. 1010, 14 Matov 1895, 6. 4 #ow atny c@rueptda Iatpidng, ¢. 123, 18
Matov 1895, 0. 3 pe 7o (810 axpifig xelpevo:

«AAPIANH MEZZAAA

Modlota yvvaixelwy ITAwy

évavre 0. Naod Avaliypews
Televralos apiybeloa e& Abnvdyv exduioe movaiar svAloyijy Bepwidy nldwy Tov cvpuod, e-
nlong dvbn dudpoga, vuugixovs néndovs (manta) xar atepdvovs dia xndelacy. Lxrqv xouto-
70ptam tov [atpidtn anovardlet pévo 1 SiedBuver e wodletas.

6. I'e 1 Obon g yuvairag o1 ZdxuvBo mpwy and v "Evwen (1864 ) Br. Ntlvou Ko-
vopou, H yuvalza a1y Zdvuvlo ent Ayyhorpatiag (Avéxdoto ariyodpynua Awowaloy Tpu-
ndpn), Entaveiand ®6da, 6 (1968), 6. 120-126. And 10 mapamdvew xelpevo B, (oe pe-
tappacy Mapértag Tavworodlov) oyesinn minpopopta Tou meptnynt) X. Scrofani 1o 1799:
«...Ew my Zdsevvlov av yuralxes pévovy ndvvore xleiopéves. Efepyduevar éxovy mooswmnil-
da. dev xdpvovy noté emioxéyews, obre 66y ortal, obte mnyalvovy e xauplay eogrijy, O Za-
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x6 Topfx smayyehuasinis SpxoTNEtdTyTaC TV LEAVTLL HaL kEVTHTIRY TEYVY,
TavToTe 6T wAetoTk bpta Tou omistodd. Ta dplova yuvarksia ovépata oTig
SLAPHULOTIRES wyyshisg uxaTUOOLY AGLTOY YLX LAV GUGLAGTIXY, XOLVGVIKY WE-
zafoln wouv éyst cwéAbet.

Ta Srapnuiotind xelusix avapépouv mdvrots Ty 086 ¥ cuvoixlx, émov o
OO0 ACKNGYS TOU snzwéhgawoc_. Atvouy €xor T SuvatédmyTa opLobémnone e
CaxovBuvis ayopdc, wpoadiogiauad Tou %évrpov g sumopuhe xiviane. Autd
opiletat o TIoTx awd v [Mhatela Pobyx (4 mhassia 036), myv mhatela Tou
ITown=o0 xar myv ESpaiun Tuvowix [ézov, xar xatd dsdtzp0 Aéyo amé ) ou-
vouxta Aylov Zrupidwvog Mhaumovpidey, Tqv meptoyn Tov Aylov Ztepdvou,
v 036 Odnymrptxag, = Béay Pepist () Stzvbpagoc), ) cuvouria Aytov An-
urTelov, Ty weployh s Ozotdxov Evxyyshotoizg, mpv 036 Ayiwy Mavrwy,
T 086 AveZxgTrotxg, T Aewedps ‘Ohyxg xar tous "Aytovs Dxpdvwad,

Ta tdra neiysva embiduovy Tov 600 yivetar crpéoTsgo mpoadioptoud ™35
Béavs Tov soyxaoTNHEioy 7) TOU RATAGTNUATOS US TNV AVAPIPE TG Ysrviacrq;
(omavioTspa #at 172 GUGTEYAGYZ) PE APRIVS YVWSGTOVS sRayyshuxtiss 1) swd
VOULOVZ GUUTOALTES, TV OTGLGY SNAWYETEY xaL 22T ZUTO Tov TpdRo 7 swayYEh-
Tl zat xotvexy, smeeaveix. Ily.: «etg To oaite Tov Iwdvvov Mavénid a-
TEvarte ato to guvooixoy Ilavdov APovony, «arbvavte Tov xatactijuaros Tov
gustogoodstrov x. Kovopdovy3.

Ka: 6: mzpintowon perandutong ot smaypyshuxtizs Ozwpoldy war mwakt oxo-
TLUO VX TAYP0Q03T000Y UEow ThS cpnusptdag Tous meadTs; Tovg, ot oyéssis
TOUS LS TOVZ OWGIGUS TOUS ZTAGYOMUY &viova xxt cuveyws, evhoya. Iy, «To

xtrBiot udror uiar gogdr To uNra UTOETONY £15 TAs GUIUYOLS TWY ra ANYAIVOLY €15 THY EX-
xinciar, &5 ta; adeigds Tor xas Tas Ovyarégas Ty piar gogdy Tor yodvoy, TO HEGOVUXTIOV
xas ue praorra....». B extorg K. Kaigopdda, H ZiuvlBos émews mv eidav or mepiryyral.
Hpsgoréyrov Meyadng EXNddoz  (1932), 6. 179 (mapasiigror, vou Feppaved M. Bramsen
a7t 7o 1814-13: «.. Taandrara eidoper yvraixas es vov doduov. Merd dvoxokias Oe
tas diexgivousr péoa aé ras rieiovrlias stov éxgufar ta magdbrod Twwy.

1. Bi. Magiérrxg Txwwomodron, H yuvaikelz Broteyvia Zaxivion, EXdnvig, 1(1921),
we0y. 9, 6. 241-244 xa wedy. 10, 0. 286-291,

2. Shuesa, uetd TOUZ XATACTERTIROYS oTiouods Tou 1953, To eumogiud xévroo g
ZardvBoy amoTerony wughoc 7, 086 AheIdvdpou Papx (radd ITixtelz Podya) xat v, Béorg
Tepdet 7, Ttevéoozos mou amoterst tpfua ¢ 080 Edsubssion Bewléhon.

3. Bl axxdua: «vtoxdro ths oixias Tov x. X Magzo:roz‘).ov», «zAincior gaguaxeiov
Mapxootkov», «eiz Ty owxiar Tov ». K. Blagozotlovn, «er 1) owxig tov x. Lavoidwros
Kogyuaritn», «6ticfer xamroawieiov 4. Nraiévovy, axincior tov x. Meliconrods, wer 1))
ouxig Tov . Xapoxéaor», «aztérarti Tov Tvoygageior Kovtdpiwoyay, «es Ty oixiar ade-
v Maottoua...drwber Tov Bageior Nixoidov Aertiegdxn», «évarti Tov xavactijuaros x.
Anp. Beoevixny, «azoxdre aaé wpy Mogagyiar, «nagavicdows tns Aéoxns Zdxvrbos»
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